
ROYAL BLIND 
RECRUITMENT PACK

Head of Fundraising

£42,610 - £45,665
Edinburgh
Permanent
35 hours (full time) 
or 28 hours (pro rata)



The Head of Fundraising is a new post with 
responsibility for leading and developing the 
fundraising function and establishing new  
income streams and fundraising programmes.  
The post oversees the management of 
all fundraising streams and has particular 
responsibility for developing new strategies  
for individual giving, donor care, legacies  
and community fundraising. 

Reports to:  
This role reports to the Associate Director  
of Marketing and Communications

Direct reports: 
Senior Fundraiser 
Fundraising and Supporter Development Officer
Marketing and Fundraising Systems Administrator

Role purpose:
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Royal Blind is Scotland’s largest vision impairment charity  
and runs services for people with sight loss of all ages.  
This year we celebrate our 225th anniversary. 

We support children and young people through the Royal  
Blind School, our pre-school playgroup, after school and holiday  
club and educational outreach services. We have care homes for  
young people with complex needs and others for older people  
with sight loss and additional needs such as dementia. Through  
the Scottish Braille Press, we provide transcription into large print,  
audio and Braille for thousands of blind people across the UK.  
In the last decade, Royal Blind has expanded significantly with the 
establishment of several new services, including a new care  
home in Paisley last year. 

Royal Blind’s sister charity is Scottish War Blinded. Scottish War  
Blinded supports veterans with sight loss, including both those  
who lost their sight during service as well as consequently  
due to old age and conditions such as macular degeneration.  
Scottish War Blinded is a separately constituted charity with  
its own finances, but shares the same Chief Executive,  
Board and corporate senior management functions.

About Royal Blind:
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With a new Chief Executive in post, Royal Blind is now embarking  
on the development of a new organisational strategy to further  
grow our services. There is a strategic review underway that will  
identify new services for development and successful fundraising  
is key to the future planned growth.
 
We recently commissioned an external review of our fundraising  
activities to identify the potential for future growth. The Head of 
Fundraising post has been created to develop our new fundraising  
strategy, set appropriate targets, allocate resources and lead the team of 
fundraising staff within the Marketing and Communications department. 
The Marketing and Communications department has expanded in the  
last year in accordance with the growth of the organisation and its 
forthcoming plans for further expansion. With a team remit covering 
marketing, PR, brand, policy, internal communications as well as  
fundraising, there is now a need to create a Head of Fundraising  
role within the team to lead on income generation.

Strategic background to the post:
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In recent years Royal Blind has received between £500,000 and  
£2 million a year in legacies and around £300,000 in other fundraised 
income. The focus on fundraising has been trusts, corporate, community 
and events. In addition to donations, the charity receives income from 
other sources – investments, service fees, a Scottish Government grant 
for the Royal Blind School and profits from the Scottish Braille Press.
 
With the forthcoming organisational growth, our fundraising needs  
to increase significantly across all channels so that we can expand 
and support an increasing number of service users and have a larger 
geographical reach in Scotland. We also need to pro-actively market 
legacies to ensure that the current level of income from gifts  
in wills continues well into the future. As part of our planned growth  
in fundraising, we also have ambitions to strengthen staff engagement  
and communications around fundraising. We will shortly be working  
with Alan Clayton Associates to begin to develop a strategy for 
transformational income growth and to build a strong fundraising  
culture across the organisation.
 
Our aim is to move from being a charity which has a small proportion 
of its annual turnover coming from donations to being a fundraising led 
organisation, with significant voluntary income to enable us to grow  
and provide new services to blind people across Scotland.  

Challenges and priorities:
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The Head of Fundraising is managed by the Associate Director of  
Marketing and Communications, who reports to the Chief Executive  
and the Marketing, Communications and Fundraising sub-committee  
of the Board. 

The Marketing and Communications department consists of 12 posts  
which are responsible for:
• Fundraising
• Marketing to attract service users
• Advertising 
• PR
• Events
• Digital communications 
• Brand 
• Policy and campaigns
• Internal communications. 

The department works across both Royal Blind and Scottish War Blinded. 
We do not pro-actively fundraise for Scottish War Blinded, although the 
charity receives unsolicited donations and legacies. The fundraising team 
works to pro-actively raise funds for Royal Blind, although they are also 
responsible for supporter care for Scottish War Blinded donors. 

Royal Blind PR and social media staff work with the fundraisers  
to support campaigns with effective public communications.  
The department also works with specialist external agencies,  
freelancers and consultants according to need.

Team:
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The department structure:
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Strategy and analysis
•  Lead the fundraising function within the Marketing and  

Communications department
•  Develop a fundraising strategy to grow fundraising income across  

all income streams 
• Set appropriate targets and budgets to deliver the fundraising strategy
•  Design fundraising campaigns and commission work from external 

agencies as required
• Ensure an ROI on fundraising activities that meets industry standards
•  Monitor and analyse fundraising activity to constantly learn from  

and improve fundraising practice 
•  Analyse data from Raiser’s Edge and fundraising campaigns to  

inform future direction and provide the Associate Director of 
Marketing and Communications with accurate reports 

Develop income streams related to individual giving
•  Develop campaigns to attract new cash and regular donors,  

using online and off line channels 
• Carry out donor retention and reactivation campaigns 
•  Oversee community fundraising programme, developing new 

opportunities for raising income, growing the supporter  
base and promoting peer to peer fundraising 

Promote in-memorium and legacy giving 
• Develop and promote legacy materials and in-memorium giving 
• Nurture and build relationships with legacy donors
•  Ensure legacy marketing is integrated into all fundraising activities  

and supporter journeys 
•  Promote a culture amongst staff to ensure legacies can be  

promoted within the organisation to service users and families 
•  Organise legacy events 

Manage supporter communications and supporter journeys
•  Develop cases for support and ensure these are evident  

throughout donor communications 
•  Develop supporter journeys for fundraising activities
•  Work closely with PR and Communications Executive on marketing 

automation for fundraising supporter journeys 
•  Cross sell fundraising activities to supporters
•  Write and commission fundraising collateral, working with 

communications staff (eg. leaflets, direct mail)
•  Ensure fundraising campaigns are promoted on the website and  

social media, working with marketing and communications staff 
•  Ensure donor communications meet GDPR and e-privacy  

regulations and are in line with fundraising codes of practice

Duties:
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Implement high standards of donor care and stewardship 
• Implement systems for donor care and stewardship
•  Write or commission necessary materials and communications to 

support the donor journey
•  Manage communications throughout the donor life cycle (joining, 

upgrades, cancellations and re-activations)
•  Identify, develop and manage relationships with existing and new donors 

to maximise fundraising potential and supporter/donor retention
•  Develop personal relationships with key donors and high  

net worth individuals 
•  Commission / carry out donor research to inform appropriate donor 

fundraising strategy
• Ensure fundraising across organisation is donor centric

Administration and systems
•  Oversee fundraising administration systems, procedures and the Raiser’s 

Edge database, working closely with fundraising staff and the Marketing 
and Fundraising Systems Administrator

•  Ensure the fundraising team has high and accurate standards of 
administration for processing donations and managing donor data 

Team development and management 
•  Line manage fundraising staff within the Marketing  

and Communications department
•  Lead on recruiting fundraising staff as required
•  Motivate and drive the team to achieve ambitious performance  

targets, whilst ensuring that quality in our interactions with  
supporters remains high

•  Ensure fundraising staff meet best practice and industry standards  
that comply with relevant regulations. 

Contribute to the work of the Marketing and  
Communications department 
•  Support cross team projects and events as required by the  

Associate Director of Marketing and Communications
•  Contribute data and information for reporting to the Marketing, 

Communications and Fundraising Committee of the Board
•  Deputise for the Associate Director of Marketing and  

Communications during absences as required 

Professional development
•  Keep up to date with relevant changes in legislation including data 

protection and tax implications for charitable giving as well  
as fundraising policies and codes of practice

•  Maintain knowledge of the most up to date fundraising  
practices and innovations.
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Education & 
Qualifications

Experience

Knowledge

Skills and abilities

Personal 

Essential Criteria
Degree or equivalent professional experience. 

• A strong track record of fundraising success 
• Developing fundraising strategies
• Managing people and developing others 
• Running successful individual giving campaigns
• Legacy promotion
• Establishing and implementing donor care and stewardship strategies 
• Maximising the potential of a donor database.

• Knowledge of how data protection legislation impacts on fundraising
• Knowledge of administrative systems relating to fundraising.

• Proficient at using Raiser’s Edge
• Data analysis skills
• Excellent grammar and a high level of written communication skills
• Ability to pitch a fundraising proposal face to face
• Excellent relationship building skills. 

• Ability to work out of hours, for which TOIL will be granted
• Personable, approachable and confident with the ability to  
 build good rapport with donors.

Desirable Criteria
Qualification in fundraising or marketing.
Membership of the Institute of Fundraising.

Experience and / or strong understanding  
of one or more of the following types  
of fundraising is desirable:
• Major gifts
• Trusts
• Community 
• Digital.

Full clean driving license. 
 

Person specification:
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Salary:  
£42,610 - £45,665 – Royal Blind salary scale points 45-48.

Successful candidates are usually appointed at the start of the scale. 
Progression is by annual increments. At the discretion of the Board,  
there may be annual cost of living increments in April each year. 

Salary is payable at monthly intervals, on or around the 28th day  
of each month.

Hours: 
Normal working hours are 9am to 5pm or 8.30am to 4.30pm  
Monday to Thursday, and 9am to 3.30pm or 8.30am to 3pm  
on a Friday, with a 45 minute break for lunch.
 
Due to the nature of the role, you may need to work out with these  
hours. Time off in lieu (TOIL) is available for additional hours worked.

Holidays:  
37 days inclusive of public holidays (pro rata for 28 hours). 

Our holiday year runs from 1 April to 31 March.

Contract type:
Permanent.

Probation: 
This post is subject to a six month probationary period.

Pension: 
Royal Blind operates a Group Personal Pension Scheme. Minimum 
employee contributions are 3%, Royal Blind contributes double that 
amount, up to a maximum of 10%. 

References: 
Any offer of employment will be subject to two satisfactory references.

Disclosure:
This post is subject to PVG Scheme Record/Update.

Closing date: Monday 4 February 2019
Stage 1 interviews: Thursday 28 Feb 2019
Stage 2 interviews: Monday 4 March 2019

Summary of Terms of Employment
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